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ABSTRCT

The Internet provides more information and direct service to people so that the businesses
with earlier sense have plunged into the low-cost and high-value-add sales markets. When the
business paid more attention to set up its web site to absorb the on-line consumers, the
competitors imitated and followed. This makes consumers confused on retrieving the
desirable information in the similar products and services provided by businesses and making
the best purchasing decisions. The Analytical Hierarchy Process AHP is common used to
assist decision makers to find the best strategies. While the feasible aternatives and related
criteria were established, the AHP module could compute the weights of alternatives for
suggesting the optimal choices to the decision makers. This paper proposes a system model
for supporting individual travel selection in the wire and wireless communication networks of
21st century. At first, the model uses intelligent agents to gather and integrate the travel
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2 (AHP)
information that comes from the web pages of travel agencies over the Internet and then to

apply the AHP module to assist on-line consumers to choose the best travel trip. An example
isfor illustration.
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