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Abstract
The use of mobile food ordering applications (Apps) has grown dramatically in
recent years, and thus the delivery industry is now working to increase customers
continuing intention to use mobile food ordering apps in the face of greater competition.

Yet, after a review of the literature, it was found that most studies focus on issues such
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as the motivation and acceptation to use mobile food ordering apps, there are few
studies explore the relationships among confirmation, perceived usefulness,
satisfaction, loyalty incentives and continued intention to use the mobile food ordering
apps. Therefore, this study will explore the relationships among these. This study
applied purposive sampling to collect data from respondents with experience of using
mobile food ordering apps. The questionnaire that was distributed via the Internet and
a total of 221 valid questionnaires have been received. The results showed that the level
of confirmation on using mobile food ordering apps has positive influence on perceived
usefulness and satisfaction. The perceived usefulness has positive influence on
customer satisfaction and their continued intention to use mobile food ordering apps.
While customer satisfaction and loyalty incentives also have positive influences on their
continued intention to use mobile food ordering apps. Finally, this study provides
important implications for the online delivery industry to enhance customers' continued
intention to use mobile food ordering apps and provides marketing strategies to the
online delivery industry for future reference.

Keywords: Mobile Food Ordering Apps, Confirmation, Perceived Usefulness,

Satisfaction, Loyalty Incentives, Continuance Intention to Use
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